- ouA Al Qo] AR B& AT -

A Comparative Analysis on Color Strategies of Housing and Fashion Brands

Pursuing Environmentally-Friendly Brand Image

FAZ . Ao

Azvjstn Yutojstd olF ety daEd UAe A UL

Chon, Yumi

The Graduate School of Konkuk University

Kim, Sunmee

Konkuk University, Division of Textile Design

_45_



1.4 &

1-1. A7) 55
12, A9 W9 3 gy

2. 387 AR g nFd

2-1. Ba=9} M)y 8

2-2. B} o muj ] M3k
3. ol9lE BA=EY X34 AL

3-1. X137 olmx] & A
A8 olu| A& gk A B
3-2-1. k3l Hol o™

J

@
N
>

e
re
-
Lo,
o
)
rlo
rO
=
ox
o et
o
N
re
rr ]l:o
>«
>
X e
E o

i
I
i
o

ot

B od
o o

(ST
2

e

X
>

>~

>

oo
o o

;9‘
(o
N
S
g
T
r |z
=
O
%o i“:
Bt
ol

o,
-
R
s
do
ol
ol
£ o
ik
op
ol
ol
=

N,
=

2
oot
ofl
="

7}
ol
2
ol
o2 TS A3 E3HA o}
Foll A oA s Ao Yria 2 wjeo}s}
t} o]2 93ted 20003 FH dAAA X7
a3
2
&
/q
}\o}_
2
A}

AT A T V=

o, ¥
2
N
-
K
N

~ M
o
fr

N
tlo ol ‘
=L »EpNE
T
o mr g K
52 .
o =
i) rir
) o
i &
i m
Sl o
ot
=2 =)
>, 208
o s
e =
Y n
o il
i o
Wi _|>‘_4 l.«

iR Mo ox R
e e 1x oX o
o o 8

o

o

N

[rt

M

1%

Lo

rd

A

fru

QL

e

=

o

El

fE of

gshe A4l g AR Agel maAe
AgRIL Aee & 5 Atk Tedt AFY 4
Z18e 7 BoF 9 4FES f SA whel Aol
HeIY, ojgE HASSE sBe] AV AAE A
H9ee 3 A Qg AFe A

o
of
e
=
>
)

Agng oAl ggHos @
AAAN AAZ A3l 02 o)
o o

gAAE e B

i
2L
:

o
2

[o fr rr o

Abstract

The aim of this study is to examine the strategies of
housing and fashion business which is closely related to
the necessity of life to see how they have established
environmentally friendly corporate images in today’s
market pursuing greener values. This study has focused
on comparative analysis on those brands’ color strategies
in order to understand how this sociocultural and live
issue has been dealt with in different fields. In pursuance
of this goal, proper research objects were selected
among diverse brands which have claimed to support
eco-friendly values in their business, and the colors
shown on visual PR materials and products were
analysed. As analysis tools, IRI image scales and color
images commonly used in Korean culture were utilized.
Analysis results showed that both fields were generally
using green as a symbol of nature on the visual
materials for the purpose of communicating eco-friendly
brand images. However, the colors for products indicated
a significant difference according to the properties of
each field and commodity. Housing brands were more
concentrating on making use of colors stimulating strong
associations with nature rather than promoting the fact
that they used environmentally friendly materials on their
exterior of the apartment. On the other hand, fashion
brands were placing emphasis on the use of eco-friedly
materials which can affect the human body while being
contacted with skin. Fashion labels were making an effort
to advertise their materials and less focusing on using
colors reminding their customers of nature. Accordingly,
the color plans for the clothes seemed to follow color
trends of the targeted season or reveal the original
colors from raw materials and natural dyes.

Keyword
Brand image, Environmentally-friendly, Color
strategy
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